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We find ourselves in the midst of a period of great change, with some undoubtedly exciting 
opportunities on the horizon but also a degree of uncertainty. Brexit, increasing global 
competition, competing priorities in the UK economy and ongoing security threats combine to 
create a somewhat challenging backdrop for businesses in London. The Victoria BID continues 
to work tirelessly to support the interests of businesses across the area, focused primarily on local 
priorities but also acknowledging these wider issues that can impact on our business members.

The BID is working to ensure that the opportunities are maximised. We want Victoria to reach 
its full potential in the coming years and therefore the role of the BID - being the voice of the 
business community and custodians of the area - has never been more important. Over the past 
year the BID has ramped up its lobbying of decision makers and influencers on many of the big 
issues facing Victoria, to make sure our priorities are pushed up the agenda. Among a range 
of activities, we hosted a fringe event at the Conservative Party Conference with the think tank 
Localis, participated in one of the world’s most influential property conferences (MIPIM) and 
have engaged at the most senior level with decision makers from London and UK Government. 
Our popular Leader Lunches, which some members were able to attend, looked at finding 
creative solutions to some of the thorny issues facing London (and Victoria) today, such as 
tourism, infrastructure and air quality. 

Perhaps the biggest issue on our agenda is the need to push for continued investment in the 
Victoria area, especially funding improvements to Victoria mainline railway station. We are 
aware that the public purse continues to shrink and pressures from other parts of the UK are 
making major investment in London infrastructure more challenging than ever. The BID is 
responding proactively and creatively to this as we know the importance of good transport 
infrastructure to local businesses. The funding groups we have established over the past year 
seek to bring decision makers, occupiers and property owners to the table to develop a new 
funding formula for investment, driven by a new partnership between the public and private 
sectors. This work will continue in the current financial year with the BID playing the role of 
facilitator and enabler on this most vital of issues. 

Alongside our lobbying work, the transformation of Victoria continues apace. With the first 
phase of Land Securities’ Nova development approaching completion we have welcomed several 
new hospitality venues and residents to the area and the BID’s work to position Victoria as a 
leading London destination has been reinvigorated. From our Christmas Festival activity and 
the Boogie Wonderland pop up cinema, to the installation of our Chelsea Flower Show award-
winning Parklets in locations across Victoria, the BID has led a range of innovative and engaging 
activities to entertain and bring our members together. More detail on these activities can be 
found in the detail of this Annual Report, however in summary the BID is working to ensure our 

programmes have greater impact and higher profile, complementing the growing number of 
destination brands that now call Victoria home. The board is also supporting the establishment 
of a neighbouring BID to the East of our current footprint, to promote business and further 
enhance the area surrounding Victoria.

Victoria is one of the most exciting districts in central London and it’s a privilege to be working 
with you, our business members, to make the area as successful as it possibly can be. Thanks to 
record investment in recent years, Victoria is now in the top 10 areas in London for year on year 
growth in commercial property and we are committed to see this upward trajectory continue. 
This area is a vital part of London’s economy, supporting one of the highest concentrations of 
employment anywhere in the capital, outside of the City and parts of the West End. It generates 
around £3.1bn in GVA annually and tax revenues in the region of £1bn. Despite some of the 
challenges London faces, and Victoria specifically, we are confident and buoyed about the future.

By working together, continuing to identify the priorities that matter to you, engaging decision 
makers and influencers, and delivering innovative and transformative programmes and 
initiatives, the BID will help this wonderful area thrive even more than it is now. With Crossrail 2 
on the horizon, more Government action promised on the capital’s air pollution and potentially 
more investment, the future looks bright for Victoria.  Our priorities of upgrading the public realm 
and tackling rough sleeping will be our continued focus as we look to enhance Christchurch 
Gardens and work with Transport for London on improvements to Terminus Place. The devolution 
agenda is set to deliver greater powers to the local authority and the GLA and the BID sees the 
role of the private sector being pivotal in this new governance framework for London. Through 
BIDs, the private sector has a big role to play, and in the coming years we want to be able to 
grow the influence of our business community on the big issues we face as a city. 

We hope you find this year’s Annual Report interesting and are pleased with the progress being 
made by the BID team on your behalf. As ever, all our work aims to support our businesses so 
we look forward to continuing to work closely with you in the coming months to deliver the 
programmes and improvements that best meet your needs. Finally for now, thank you for your 
support in what we do - the BID is only able to operate with the support of businesses and we 
will never take that support and endorsement for granted.

Nigel Hughes MBE, Chairman, Victoria Business Improvement District

Ruth Duston, Chief Executive, Victoria Business Improvement District

Introduction
As we approach the midway point of our second term, now is a good 
opportunity to take stock of the BID’s achievements and remind ourselves 
of our priorities for the remainder. As you will see from this Annual Report, 
the BID team continues to work across our core priority areas to deliver 
tangible improvements for the businesses of Victoria. 

Now perhaps more than any period to date, there are several external 
factors which are impacting on our diverse and thriving business 
community. As a proactive and future facing BID, it is our duty to ensure 
we take account of these factors in order to effectively support the 
businesses we represent. 

INTRODUCTIONINTRODUCTION

Ruth Duston,
Chief Executive,
Victoria Business 
Improvement 
District

Nigel Hughes MBE,
Chairman, 
Victoria Business 
Improvement 
District
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The second year of this BID term has seen a continued 
focus, within our Safe and Secure programme, on 
anti-social behaviour (ASB). Our Policy and Security 
manager has worked with the local police services, 
businesses, charities and the BID security team to 
support operations and ensure a joined-up approach 
to the issues of begging and rough-sleeping. The 
appointment of a dedicated Community Liaison 
Coordinator for the BID through The Passage means 
additional work with businesses and the local rough 
sleeping community, and a deeper local understanding 
of the issues entrenched rough sleepers face. 

Other areas of concern for BID members are business 
continuity and preparing their own plans for what 
to do in the event of a major incident. The Safe and 
Secure programme provides businesses with targeted 
training on these and other relevant issues, with our 
professional partners.

Safe and Secure

SAFE AND SECURESAFE AND SECURE

BUSINESS CONTINUITY, 
COUNTER-TERORRISM (CT), 
FACEWATCH & MEMBERSHIPS
To deliver support to businesses to improve 
resilience in Evacuation Planning, Disaster 
Recovery and Business Continuity.

OUTPUTS / ROI

•  Two Business Continuity Seminars in 
partnership with CSARN (Building Threats, 
Crisis Leadership)

•  Over 200 business representatives have 
attended counter terrorism, information 
security and business continuity seminars

•  Two Project Griffin and two Project Argus 
seminars were held to train 150 local workers 
on business continuity and CT

• Membership of CSARN and National 
Association of Business Crime Partnerships

•  Membership of Facewatch to enable 
information-sharing with the police

COST

£4,206

STREET AMBASSADOR  
COST 40%
OUTPUTS/ROI

•  Our street ambassadors help visitors and 
locals 7 days a week

•  Four ambassadors are present in the footprint 
throughout the day, and they report local 
issues to the council and police

•  Over 1.7 million people have now been 
assisted by the Victoria ambassadors

COST

£93,600

COMMUNITY LIAISON 
OUTREACH PROJECT
OUTPUTS/ROI

•  A dedicated Community Liaison officer has 
been appointed and sponsored through The 
Passage; a local day centre dedicated to 
supporting London’s homeless

•  The Community Liaison Officer has worked 
with local businesses, outreach services 
and the rough sleeping community to help 
improve awareness and understanding of 
the issues facing the local rough sleeping 
community, and signpost them to services

•  24 South Westminster Street Population 
Steering Group meetings have been 
held between the police, Victoria BID, 
Westminster City Council and commissioned 
outreach services

COST

£36,274

COMMUNITY SAFETY
OUTPUTS/ROI

•  A 7 day security service equipped with body-
worn cameras patrols the BID area dealing 
with low level crime and anti-social behaviour

•  Monthly joint operations have been 
established between the Metropolitan Police, 
Westminster City Council Inspectors and 
VBID Security to tackle anti-social behaviour

•  Multiple ASB Impact Statements have been 
collected from local businesses to report anti-
social behavior to the Police.

•  The BID has supported Metropolitan 
Police Service crime prevention and illegal 
immigration operations

COST

£156,365

CRIME PREVENTION SEMINARS 
& MATERIALS
OUTPUTS/ROI

•  6,000 crime prevention items have been 
distributed via BTP and MPS engagements in 
the area

•  Monthly cycle safety events have been held in 
partnership with British Transport police with 
over 100 bicycles security marked

COST

£6,265

FRAUD SEMINARS
OUTPUTS/ROI

•  Two online fraud briefings were held to share 
information on the latest frauds

• Over 50 local workers attended

COST

£375

RADIO LINK

OUTPUTS/ROI

•  Security scheme of more than 190 radios has 
been managed

•  Radios are carried by the BID’s on-street 
teams and local police

COST

£2,441

1%  BUSINESS CONTINUITY 
& COUNTER TERRORISM 
& FACEWATCH & 
MEMBERSHIPS

31% STREET AMBASSADOR 40%

12%  COMMUNITY LIAISON 
OUTREACH PROJECT

52% COMMUNITY SAFETY

2% CRIME PREVENTION

1%  RADIO LINK AND FRAUD 
SEMINARS

SAFE AND SECURESAFE AND SECURE



98

IN PICTURES

1.  Our Security team patrol the BID footprint  
7 days a week

2.  Cycle safety events are held monthly in 
collaboration with The British Transport Police (BTP)

3.  The Radio link scheme of more than 190 radios is 
managed by the BID

4.  7 seminars were held in the last year to tackle 
issues such as counter terrorism, information 
security and business continuity

SAFE AND SECURESAFE AND SECURE

1

2 3

4
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CLEAN AND GREENCLEAN AND GREEN

ENHANCING THE VICTORIA 
BID 110-ACRE FOOTPRINT
Area-wide cleaning each weekday and night 
helps ensure the area looks even better when 
passers-by return the next day

OUTPUTS / ROI

•  4,080 hours a year between 10pm and 6am 
our night team removes chewing gum and 
general grime from Victoria’s pavements

•  Our dedicated cleaning teams, working from 
Monday to Friday between 6.30am and 5pm, 
cleaned the area for 10,073 hours to enhance 
the BID footprint

•  A dedicated cleaning supervisor ensures the 
team’s efforts are best directed and that they 
can be more responsive to any issues

COST

£297,465

PUBLIC SPACE ENHANCEMENT 
Working with professional falconers to deter 
pigeons from Victoria’s public spaces and 
protect historic facades. 

OUTPUTS / ROI

• 133 falconry visits to Victoria’s public spaces

• Areas covered include;

Westminster Cathedral Piazza

Lower Grosvenor Gardens 

Upper Grosvenor Gardens 

Ebury Square Gardens 

Buckingham Gate planters (occasional)

COST

£23,849

In an ever-changing Victoria, clean streets and pleasant 
open spaces remain a priority for our members. 
Working with Westminster City Council to properly 
maintain this busy part of Central London and ensure 
an attractive area that is welcoming and positively 
memorable for workers, residents and visitors are 
priorities for the Victoria BID. 

Clean and Green 

1 2

IN PICTURES

1.  Lower Grosvenor Gardens is a frequently used 
green space in the area 

2.  Our cleaning team clean the BID footprint each 
day and night to enhance the local area

3.  Falconry visits help protect Victoria’s public 
spaces and historical facades

3

93%  ENHANCING THE  
VICTORIA BID

7%  PUBLIC SPACE  
ENHANEMENT

CLEAN AND GREENCLEAN AND GREEN
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PUBLIC REALM PUBLIC REALM 

RHS CHELSEA FLOWER SHOW
•  We collaborated on a Chelsea Flower Show 

Garden that won a Silver Award with The 
Sir Simon Milton Foundation and designer 
Lee Bestall 

•  We worked with multiple partners to  
input into the design of the “Urban 
Connections” garden

•  The garden was featured on the BBC’s 
coverage of the flower show, and in the 
national press

COST

£59,875

VICTORIA PARKLETS
•  We brought the award-winning Chelsea 

Flower Show “Urban Connections” garden 
back to Victoria in the form of three parklets

•  The parklets have been installed on Belgrave 
Rd, Gillingham Street and Spencer Street for 
all to enjoy

•  The parklets have been maintained by the 
BID team and replanted as necessary

COST

£45,121

AIR QUALITY
OUTPUTS/ROI

•  We focused on the important issue of air 
quality in London and published the 2016 
Zero and Low Emission Suppliers Directory 
to encourage local businesses to think twice 
about how their deliveries and services 
arrive in Victoria

•  We continued our successful Air Quality 
Champions scheme with 23 businesses  
now enrolled

•  Over 130 local workers attended Cycle 
Confident sessions supported by Westminster 
City Council. Over 30 people then signed up 
for further training and benefited from BID-
provided safety equipment

•  We also launched the website  
www.victoria.clickcollect.london to 
encourage people to have their online 
purchases delivered elsewhere

•  We secured £4,765 of funding from  
MAQF2 which was put towards our costs  
for the year

COST

£11,957

WESTMINSTER  
CATHEDRAL PIAZZA
OUTPUTS/ROI

•  We put 18 tables and 34 chairs on 
Westminster Cathedral Piazza each dry 
weekday over the Summer months to 
enable locals and visitors to enjoy this 
historic space

•  We maintained the tables and chairs and 
ensured the project was managed by daily 
cleaning and security visits

COST

£2,881

COMMUNICATIONS
OUTPUTS/ROI

•  A weekly bulletin was created to alert 
businesses to local streetworks

•  Regular Steering Group meetings and 
Strategic Developer Group Meetings have 
been held to share information and direct, 
oversee and inform public realm projects

•  We supported the publication of “Trees 
in Hard Landscapes: A Guide for Delivery” 
by the Trees and Design Action Group to 
encourage more greenery in the public realm

COST

£5,799

FUTURE PROJECT PLANNING
OUTPUTS/ROI

•  Initial surveys were undertaken on 
Christchurch Gardens; a public space 
identified by the Steering Group as a 
priority for the BID

• A survey of users of Terminus Place was 
commissioned to increase our understanding 
of their perception of the space and to help 
inform Transport for London’s future designs 
of this key area of public realm

COST

£47,491

ON STREET ENHANCEMENT 
•  Our Environmental Ambassador continues 

to report street issues to WCC and Transport 
for London – 2,789 issues were reported and 
99% were resolved on time

•  Christmas lights installed in Victoria during 
the festive period

COST

£76,586

The public realm comprises the spaces between 
buildings and holds the Victoria area together. We 
walk through these areas every day yet traffic and 
pedestrian congestion dominate our experiences and 
affect our wellbeing. 

In early 2015, we published the Public Realm Vision for 
Victoria comprising twelve key principles to guide the 
development and upgrade of Victoria’s public realm. 
This document forms the backbone of our efforts to 
improve people’s experiences of public spaces. 

Indeed, because of its importance to the continued 
vitality of Victoria, the BID Board approved making 
the public realm a work theme in its own right so as to 
focus our energy and efforts of working with others to 
create and upgrade spaces that we can all enjoy.

Public Realm

24%  RHS CHELSEA FLOWER SHOW

18% VICTORIA PARKLETS

5% AIR QUALITY

1%  WESTMINSTER CATHEDRAL 
PIAZZA

2% COMMUNICATIONS

19% FUTURE PROJECT PLANNING

31% ON STREET ENHANCEMENT

PUBLIC REALMPUBLIC REALM
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1

IN PICTURES

1.  Planting at our Gillingham St Parklet

2.  23 Businesses are now enrolled in our Air Quality 
Champions scheme

3.  Christchurch gardens has been outlined as one of 
our priority Public realm projects

4.  Tables and chairs are free to use on the 
Westminster Cathedral piazza throughout the 
summer months

2 3

4

PUBLIC REALM PUBLIC REALM 

15
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DESTINATION VICTORIADESTINATION VICTORIA

VICTORIA BID AMBASSADOR 
PROGRAMME (60%)
Our multilingual seven-strong team of 
Ambassadors help visitors, commuters, 
tourists and Londoners find their way  
around the immediate area and to London-
wide destinations. 

 OUTPUT/ROI

•  283,115 visitors welcomed to Victoria which 
means the ambassadors have now greeted 
over 1.7m people in total and an average of 
776 people per day

•  894 recorded arranged store visits over the 
year to share local security information, 
support businesses and identify issues

•  1399 ad hoc drop-in store visits where 
Ambassadors share up-to-date relevant 
information, discuss ways of supporting 
businesses and identify issues

COST

£140,400

EVENTS PROGRAMME 
2016/2017
COST

£36,823

RHS CHELSEA FLOWER SHOW EVENTS

•  A series of events were held at the Chelsea 
Flower Show to showcase our Urban 
Connections garden with the Sir Simon Milton 
Foundation which won a coveted Silver Award

•  We held a breakfast event and two receptions 
with local businesses and key stakeholders

•  We commissioned a photographer and 
designers to create leaflets and other 
supporting material to promote the garden 
and the BID’s involvement

SUMMER OF SPORT & DECKCHAIRS

•  Over 40 deckchairs were placed in Lower 
Grosvenor Gardens on dry weekdays 
throughout the Summer for all to enjoy

•  A series of popular WalkFit and PhysYogaLates 
sessions were held with over 200 attendees

•  Our third annual Victoria Football Cup was held 
with 250 participants. This year’s winners of 
the two week 5-a-side competition were IQPC

POP-UP CINEMA AND OTHER EVENTS

•  We hosted a two night ‘Boogie Wonderland’ 
pop up cinema event and silent disco in the 
footprint. Surveys after the event showed a 
99% satisfaction rate and support for similar 
events in the future

•  Other events included Bootcamp in the Park 
sessions and a storytelling event for local 
school children

FESTIVE ACTIVITY

To complement the installation of the BID’s 
Christmas tree and lights, we held a prize 
draw with 1,000 Christmas crackers; each 
with either a donated prize or local discount.

OUTPUT/ROI

•  We installed a sleigh in Victoria Place 
Shopping Centre as a hub for the prize draw 
and to animate the retail centre

•  We provided prosecco and mince pies to 
local retailers to help their customers get 
into the festive spirit

•  We hosted a drinks reception for local 
businesses at House of Fraser’s Tea Terrace

NETWORKING EVENT

•  A summer drinks networking event was held at 
the Park Plaza hotel

•  Over 60 local workers attended despite poor 
weather moving the event inside

Our integrated marketing activities and events calendar 
engage the local workforce and attract visitors all year 
round, showcasing Victoria as a vibrant destination 
offering cultural entertainment, theatre, cinema, 
fashion, retail, restaurant and hotel experiences.

The Victoria BID actively markets the area on our 
own website and uses social media to promote 
our own events and activities and those run by our 
business partners.

Destination Victoria

48%  VICTORIA BID AMBASSADOR 
PROGRAMME 60%

13% EVENTS PROGRAMME

17% PROMOTIONAL MATERIALS

11% ONLINE PROMOTION

12% PR SUPPORT AND MEDIA

DESTINATION
VICTOIRA

DESTINATION 
VICTORIA
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DESTINATION VICTORIADESTINATION VICTORIA

1

IN PICTURES

1.   The BID installed Christmas lights on one side 
of Victoria Street and a tree on Westminster 
Cathedral Piazza

2.  The winners of The Victoria Football Cup  
2016, IQPC

3.  Our two night ‘Boogie Wonderland’ cinema was 
attended by local workers and residents

4.  A cracker prize draw with 1,000 branded crackers 
took place in Cardinal Place & Victoria Place 
Shopping Centre

2

3

4

PROMOTIONAL ACTIVITIES

PROMOTIONAL MATERIALS

•  We published and distributed 20,000 copies 
per quarter of our popular local magazine; 
Victoria, London Starts Here 

•  Materials including maps were printed to help 
visitors navigate the area, and to promote the 
Victoria BID

COST

£48,810

ONLINE PROMOTION

•  We circulated monthly electronic newsletters 
to over 4,000 people about events and news 
in Victoria

•  We further enhanced our website simplifying 
our homepage in response to feedback and 
introducing new short-form interviews with 
local people called ‘A Cup of Tea With...’

•  We worked to enhance our social media 
presence with a regular programme of 
increased updates on local activity over Twitter, 
Facebook and Instagram

•  We refreshed our internal database and e-mail 
marketing systems to ensure we are contacting 
relevant local businesses and stakeholders

COST

£32,384

PR SUPPORT AND MEDIA

•  We engaged a consultant to support part-time 
in promoting Victoria BID and the wider area

•  We joined other Central London BIDs to address 
London-wide issues and lobby together

•  We commissioned professional photography of 
the Victoria area and BID events

COST

£34,312
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SUSTAINABLE PROSPERITY 

EDUCATION AND SKILLS
OUTPUT/ROI

•  We worked with the Ahead Partnership for a 
second year focusing on the Steering Group’s 
flagship priority of education and skills

•  This year 20 businesses have been involved in 
the scheme with 130 business volunteers

•  500 students from 3 schools have been 
engaged in mentoring, career workshops and 
workplace visits

COST

£27,000

PUBLIC AFFAIRS
OUTPUT/ROI

•  This year has seen the BID lobby on behalf 
of businesses in Victoria at the highest levels. 
The BID held fringe events at the Conservative 
Party Conference and commissioned research 
on Victoria Station to be used to help lobby for 
station investment in the coming year

COST

£18,720

MIPIM
OUTPUTS/ROI

•  The BID attended the world’s largest property 
conference to attract interest and investment 
in Victoria. A roundtable event was held with 
key stakeholders to discuss the future of 
Victoria station

COST

£13,450

CSR PRIORITIES
OUTPUTS/ROI

•  Small grants were given to four local charities 
focused on education and skills in line with the 
Steering Group’s priorities 

•  The Annual Christmas Gift Drop was  
held again with 480 presents donated to the 
local community

•  We commissioned a Jobs board to be built for 
our website

COST

£13,610

SPONSORSHIP
OUTPUTS/ROI

•  The BID sponsored a number of local charitable 
and visitor activities including The Passage 
Summer Party, a classical concert at Eaton 
Square, West End Live and Beating the Retreat

COST

£25,371

BFG DREAM JAR TRAIL
OUTPUTS/ROI

•  The BID took part in the Summer’s pan-London 
Dream Jar Trail to commemorate Roald Dahl’s 
100th birthday and attract visitors to the area

•  The Victoria BID jar was designed by Ryan 
Mc Elhinney and inspired by the Countess 
of Wessex’s dream ‘to protect children from 
being exploited via the internet’. The jar 
was installed next to the Queen’s Gallery on 
Buckingham Palace Road throughout the 
Summer of 2016

•  To complement the installation of the  
Dream Jar, we held a reading event with 
primary school pupils and local literacy  
charity Beanstalk

COST

£10,456

NEIGHBOURHOOD PLANNING

OUTPUTS/ROI

•  The BID has supported the establishment 
of the Victoria Neighbourhood Forum and 
continues to support the Steering Group 
as they move towards the drafting of a 
Neighbourhood Plan

•  The BID supported the delivery of an initial 
neighbourhood planning workshop to discuss 
key highlights and issues in the Victoria area

•  We received a grant of £2,000 which was put 
towards our costs

COST

£4,333

PRIVILEGE CARD
OUTPUTS/ROI

•  As in previous years, our hugely popular 
Privilege Card scheme has grown with over 
33,500 now in circulation and an average of 
five new offers per month

COST

£27,686

SMALL BUSINESS NETWORKING
OUTPUTS/ROI

•  We held a series of roundtable discussions 
about issues facing the area with local 
businesses and key stakeholders

•  Topics included tourism, air quality and  
the infrastructure including the future of 
Victoria Station

COST

£7,600

PASSAGE EMPLOYMENT WORKER
OUTPUTS/ROI

•  The BID completed its support of The Passage’s 
employment worker on 31 August 2016

•  During the five months from 1st April  
to end August, 60 people were supported  
into employment

COST

£6,250

Victoria BID is committed to working in partnership 
with businesses to sustain a prosperous local economy 
over the short, medium and long term. Ensuring that 
Victoria is a good place to do business is essential to 
the future success of the area. 

Focusing on connectivity, retail vibrancy and employee 
benefits are also key to this. It is important during the 
BID’s second term that local partners from all sectors 
are included in a thriving Victoria. SME networks, 
partnerships with local charities and connecting 
businesses with a local skills-base all go towards making 
sure that happens.

Sustainable Prosperity 

SUSTAINABLE PROSPERITY

17% EDUCATION AND SKILLS

12% PUBLIC AFFAIRS

9% MIPIM

9% CSR PRIORITIES

16% SPONSORSHIP

7% BFG DREAM JAR PROJECT

3% NEIGHBORHOOD PLANNING

18% PRIVILEGE CARD

5%  SMALL BUSINESS 
NETWORKING

4%  PASSAGE EMPLOYMENT 
WORKER

SUSTAINABLE PROSPERITYSUSTAINABLE PROSPERITY
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SUSTAINABLE PROSPERITY

IN PICTURES

1.  The BID will continue to lobby for station 
investment in the coming year

2.  Work with the Ahead Partnership has engaged 500 
students from 3 schools with 20 local businesses

3.  A story telling event was held in collaboration 
with Beanstalk and local primary school children 
to showcase HRH The Countess of Wessex’s 
‘Innocence’ dream jar installation

4.  Newly opened businesses in the area have 
engaged with the Privilege card scheme

1

2

3

4

SUSTAINABLE PROSPERITY 
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BID Levy £ Voluntary £ Total 2016/17 £ Comparative BID Levy £ Comparative Voluntary £ Comparative Total 2015/16 £

TURNOVER

BID Levy 1,706,620 1,706,620 1,528,597 1,528,597 

Victoria Westminster Voluntary Contribution 50,000 50,000

Voluntary Contributions and Other Income 107,804 107,804 108,480 108,480 

1,706,620 157,804 1,864,424 1,528,597 108,480 1,637,077 

COST OF SALES

Safe and Secure 349,823  300 350,123 304,584 304,584 

Clean and Green 316,549  4,765 321,314 290,635 290,635 

Public Realm 336,385 336,385 194,846 7,500 202,346 

Destination Victoria 357,560 357,560 372,231 372,231 

Sustainable Prosperity 203,596  2,000 205,596 154,305 154,305 

1,563,912 7,065 1,570,977 1,316,600 7,500 1,324,100 

GROSS PROFIT 142,708 150,739 293,446 211,997 100,980 312,977 

ADMINISTRATIVE EXPENSES

Core Salaries  17,894  100,000 117,894  18,577  100,000 118,577 

Rates  20,328 20,328  20,160 20,160 

Water and Electricity  4,138 4,138  4,786 4,786 

Printing  5,990 5,990  4,383 4,383 

Postage and Carriage  7,302 7,302  6,610 6,610 

Telephone  3,287 3,287  3,163 3,163 

Office Stationery  1,483 1,483  1,990 1,990 

Repairs and Maintenance  6,245 6,245  450 450 

Legal and Professional Fees  123 123  3,008 3,008 

Audit Fees  5,700 5,700  5,700 5,700 

Office Consumables  7,071 7,071  6,989 6,989 

ADMINISTRATIVE EXPENSES (CONTINUED) £ £ £ £ £ £

Cleaning  1,904 1,904  2,940 2,940 

Bank Charges  445 445  352 352 

Insurance  5,596 5,596  5,437 5,437 

IT Running Costs  13,863 13,863  13,780 13,780 

Victoria Westminster Partnership  21,568  50,000 71,568 

BID Statutory Requirements  5,472  739 6,211  11,948  980 12,928 

BID Levy Collection Fee  27,662 27,662  27,271 27,271 

Depreciation  8,862 8,862  12,200 12,200 

Taxation  148 148  196 196 

 165,082  150,739  315,821  149,938  100,980  250,918 

Surplus brought forward  615,170  553,111 

Profit/(Loss) for the year (22,375)  62,059 

Surplus carried forward  592,795  615,170 

Profit and Loss Account 
For the Year ended 31 March 2017

PROFIT AND LOSS ACCOUNT PROFIT AND LOSS ACCOUNT



Board Members
The Board

Nigel Hughes MBE (Chair) Grosvenor

Ruth Duston (Chief Executive) Victoria Business Improvement District 

Claudia Binkert (Vice-chair) EDF Trading

Lady Lucy French (Vice-Chair) St James Theatre

Caroline Hanson Delfont Mackintosh Theatres

Ruth Hart-Leverton Dong Energy

Justine Brown DP World

Amanda Cheston House of Fraser

Peter Terry  John Lewis

Kathleen Joyce Nat West

Lorrie Dannecker Telegraph Media Group

David Morgan-Hewitt The Goring Hotel

Board Observers

Haylea Asadi Westminster City Council

Joelle Bailey Network Rail

Fr Alexander Master Westminster Cathedral

Insp Ian Rawlins Metropolitan Police

PI Cheryl Ling British Transport Police

Mick Clarke The Passage
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